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David Wertheimer Gives Closing Keynote at 2008  
CTAM Research Conference  

Industry giants gathered at Cable and Television Association for 
Marketing (CTAM) Conference to hear topical research issues  

and to learn from one another  
 
 
LOS ANGELES (February 14, 2008) – Industry leaders gathered last week at the 

Renaissance Hollywood Hotel to attend the 2008 CTAM conference and learn about 

hot topics effecting today’s entertainment industry.  David Wertheimer, executive 

director of the Entertainment Technology Center @ USC (ETC@USC) 

[www.etcenter.org], a non-profit consortium that brings top entertainment and 

technology companies together with next-generation consumers, presented his 

keynote speech on the topic, “Where’s the Consumer?”  Wertheimer shared insight 

on the dilemma facing consumers by visually illustrating the vast number of choices 

that buyers must sift through when purchasing entertainment equipment and 

services.  The slide quickly filled with so many products and new technologies that 

even the biggest technophile would be intimidated. 

 

“Consumers crave simplicity,” Wertheimer adds.  “Our studies have shown that the 

next generation consumer, although very technical, does not respond positively to 

the ever-increasing complexity that is now becoming the norm.” 

 

Wertheimer punctuated his points by letting next generation consumers say it in 

their own words – showing the crowd interview videos from college students at USC 
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who were asked what they used, what they would buy and why.  The keynote 

speech played perfectly to CTAM’s 2008 theme – “Media Transformers.”  

 

Wertheimer also participated in the panel Q&A at the end of the last day of the 

conference, alongside industry giants such as Rich Battista, CEO of Gemstar-TV 

Guide International, Preston Beckman, EVP, strategic program planning at Fox 

Broadcasting and Mark Goldman, COO of Current TV. 

 

# # # 

 
About the Entertainment Technology Center @ USC 
The Entertainment Technology Center @ USC, founded in 1993 with the help of George Lucas, is a non-
profit organization within USC’s School of Cinematic Arts. The ETC brings together the top 
entertainment, technology and consumer electronic companies to evaluate what consumers really want, 
which is then translated to the companies that make technology products.  The ETC strives to show how 
technology impacts the next generation consumer, which will improve the consumer experience and will 
uncover new revenue streams for entertainment-related products.  Current ETC sponsor participants 
include; Disney,  Sony Pictures Entertainment, Twentieth Century Fox, NBC-Universal, 
Viacom/Paramount, Warner Bros., along with Cisco, Deluxe Entertainment Services Group, Inc., 
Lucasfilm Ltd, and Thomson.   
 
For more information, email: info@etcenter.org.  


