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The Entertainment Technology Center  
Launches its Anytime/Anywhere Content Lab 

Digital entertainment lab will create a non - partisan forum for  
identifying consumer trends in digital content and hardware  

 
 
LOS ANGELES (June 10, 2008) – The Entertainment Technology Center (ETC)  

[ www.etcenter.org ], a non -profit consortium that brings together top entertainment 

studios, technology, service an d consumer electronics companies to improve consumer 

attitudes towards future technologies, products and usability, today launched its much -

anticipated Anytime/Anywhere Content Lab (AACL).  The AACL is a high - tech, hardware -

rich real -world test environment  built to explore solutions for accelerating  the creation, 

distribution and consumption of digital entertainment.  Located near  the University of 

Southern California (USC) School of Cinematic Arts, the lab brings together 

entertainment, hardware, software and service industries to pool their strengths, tap 

University resources and identify the opportunities and challenges brought about by digital 

convergence.   Under the direction of David Wertheimer, the AACL is providing an 

atmosphere to better understand the consumer, focus on how consumers will adapt to 

and shape digital content delivery, look at how future content will be managed, and  

identify synergies across industries Ð with the ultimate goal of improving the consumer 

experience.  

 

The AACL has alread y begun to examine and showcase a wide array of new products.  

Executives from the major studios have been brought in to examine how these products 

will impact consumersÕ desires to use these tools anytime, on any device, and anywhere.  

The Anytime/Anywher e lab is the best place to sit real users alongside entertainment 

providers to advance the interests of all industry stakeholders: the ones producing digital 
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content for future devices, as well as distributors, network providers, electronics 

manufacturers,  hardware and software companies, service providers and consumers.  

 

ÒThink of a lab designed to bring together a next -generation consumer with a movie 

studio decision maker and a Silicon Valley tech executive Ð all in one place and all talking 

about what c ontent will be most viewed, where and how Ð that is the AACL,Ó explains 

Wertheimer .  ÒIn this lab, we will explore these issues with a bent towards solving 

problems before consumers even know they exist.  The very future of companies 

dedicated to entertain ment creation, distribution and consumption depends on their ability 

to maximize the possibiliti es while identifying and solving  the tough challenges that 

convergence presents.   This lab creates a neutral nexus where consumers and industry 

can come togethe r to create a future that works for consumers and industry alike.Ó  

 

The AACL will be adding additional exploration spaces as well as hosting industry events in 

the near future.  

 

ÒOur goal is to turn the AACL into THE  lab with a one -of -a-kind window into fu ndamental 

issues impacting the entertainment and technology industries, while offering a wide -range 

of professional resources, including USC faculty, and equipment,Ó Wertheimer said.   
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About the Entertainment Technology Center @ USC 
 
The Entertainment Technology Center @ USC, founded in 1993 with the help of George Lucas, is a non-profit organization 
within USC’s School of Cinematic Arts. The ETC brings together the top entertainment, technology and consumer electronic 
companies to evaluate what consumers really want, which is then translated to the companies that make technology products.  
The ETC strives to show how technology impacts the next generation consumer, which will improve the consumer 
experience and will uncover new revenue streams for entertainment-related products.  Current ETC sponsor participants 
include; Disney,  Sony Pictures Entertainment, Twentieth Century Fox, NBC-Universal, Viacom/Paramount, Warner Bros., 
along with Alcatel-Lucent, LG Electronics, Inc., Cisco, Deluxe Entertainment Services Group, Inc., Lucasfilm Ltd, Sharp, 
TATA Consultancy Services, Thomson and Volkswagen of America.   
 
For more information, email: info@etcenter.org. 
 


